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PRESS INFORMATION 

 

EXPANSION OF SWAROVSKI KRISTALLWELTEN: CONSTRUCTION 

TO BEGIN IN OCTOBER 

 

Swarovski Kristallwelten (Swarovski Crystal Worlds), one of Austria’s most successful 

attractions, is to undergo a major expansion starting in October, with a total investment of 

34 million euros. Based on the current date for the start of construction, over the next 18 months, 

the total area of the site will more than double, from 3.5 hectares at present to 7.5 hectares. 

Opening is slated for early summer 2015. The main focus of the expansion will be a crystalline 

park landscape, expansion of offers for families and children, new dining experiences, and 

remodeling of the entrance hall and shopping area. Swarovski Crystal Worlds’ iconic Giant will 

also undergo changes, and starting in 2015, will entice visitors with new Chambers of Wonder. 

 

Exactly 18 years ago, on October 1, 1995, on Swarovski’s hundredth anniversary, Swarovski Crystal 

Worlds in Wattens opened, and in 2003 and again in 2007 underwent further expansion. The Giant – a 

visual symbol of the company’s emphasis on creativity and innovation – quickly became a magnet for 

visitors, and to date has welcomed over 11 million. The current project marks a new chapter for the Giant 

and its mesmerizing world of fantasy. To mark Swarovski’s 120
th
 birthday in 2015, remarkable new 

features will be added to the Giant’s realm, with new elements linking the underground Chambers of 

Wonder to crystalline reflections in a much-expanded exterior area. 

 

Significant step forward in the homeland of the Swarovski brand 

“Swarovski Crystal Worlds has developed into a unique hybrid format: it has international appeal, but at 

the same time native Tyroleans can identify with it strongly,” says Markus Langes-Swarovski. “The current 

expansion plans reflect our intention of enhancing the Wattens site on an ongoing basis, and reaffirm our 

commitment to our homeland and the entrepreneurial tradition that is the basis for our creative activities. 

Through mutual collaboration with some of today’s most inspiring and creative figures, we intend to 

enhance the format of Swarovski Crystal Worlds and thereby further augment our innovation platform. We 

are broadening our brand experience and are once again demonstrating our creativity and innovation.” 
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The upcoming expansion of Swarovski Crystal Worlds will be a significant step forward, and will require a 

bold transformation, consistently offering visitors high quality throughout the numerous new experiential 

areas, he notes. In particular, it will be important to resist various temptations, so as to preserve 

Swarovski Crystal Worlds’ unique and authentic nature. 

 

Unique atmospheres for families and children 

Explaining some of the details and objectives of the expansion plans, Managing Director of d. swarovski 

tourism services gmbh, Stefan Isser points out: “The existing Giant will be rejuvenated. We will also be 

creating new crystalline atmospheres in the exterior area, and in doing so, we will create an exciting 

symbiosis between the interior and the exterior, between the monitored and the unmonitored, between 

the artificial and natural, between the densely packed and the broadly sweeping. We want to carry on 

being an incomparable venue for the senses and for surprises, indoors and outdoors, day and night, 

throughout the year and on special occasions.”  

 

In particular, the crystalline park landscape will be more closely geared to families and children, to 

complement the underground Chambers of Wonder, he says. “We want to appeal to the Giant’s youngest 

visitors, namely children, by offering multi-dimensional play experiences.” The Giant will be livelier and 

more active in future, offering different moments of wonder throughout the year. Overall, the entire 

planning and implementation phase of this transformation will be a creative and exciting process, he 

believes: “All of us are passionate about constantly seeking new perspectives, to ensure the legends 

surrounding crystal remain an endless source of fascination with new facets, in ways that visitors can 

experience with the senses and also physically enter.” Obviously, the expansion of Swarovski Crystal 

Worlds will also involve concrete objectives, he says: “We want to lengthen visit times and boost visitor 

numbers.” 

 

Wattens mayor Franz Troppmair, commenting on what the expansion of Swarovski Crystal Worlds means 

for the region, notes: “This major expansion of Swarovski Crystal Worlds marks a further very positive 

chapter in the history of the close collaboration between Swarovski and the municipality of Wattens. It is a 

bold investment which underscores how closely the global company Swarovski is tied to its origins in its 

homeland.” 

 



 
 

3 

Dreamlike space to be created by international team  

The expansion of Swarovski Crystal Worlds, which will create a magical realm appealing to families and 

anyone seeking a creative experience along with shopping, will start in October 2013. In the period to fall 

2014, there will be no disruption for visitors to the Giant, and following the roughly 18-month 

transformation phase, the new enlarged space of Swarovski Crystal Worlds will open in early summer 

2015. In order to landscape the exterior area along with numerous attractions, and to create new 

Chambers of Wonder in the Giant’s interior, Swarovski will harness the creative energy of its international 

network by bringing in numerous interesting personalities. 

 

s_o_s architekten, a team of architects consisting of Hanno Schlögl, Daniel Süß and Johann Obermoser, 

will be responsible for the entrance hall and retail area. For Swarovski, they are a proven local team, as it 

was Schlögl & Süß who developed the other two d. swarovski tourism services gmbh locations, 

Swarovski Innsbruck and Swarovski Wien. The dining area as well as the children’s area will be designed 

by Snøhetta, an integrated Norwegian/US practice of architecture, landscape, interiors, and design with 

its headquarter in Oslo and further offices in Innsbruck and New York. Snøhetta has won numerous 

prizes, including the Mies van der Rohe Award for European Architecture in 2009. Among other things, 

Snøhetta designed the National September 11 Memorial Museum Pavilion in New York, the new opera 

house in Oslo, the Norwegian Embassy in Berlin, and the new Biblioteca Alexandrina in Egypt. 

 

The crystalline park will be designed by the collaborative team of Cao|Perrot Studio and PLACE studio, 

who have built an international reputation for large-scale landscape projects, as well as more intimate 

garden spaces.  Blurring the line between art and landscape to make a place for dreaming has been 

Cao|Perrot Studio's leitmotiv for over a decade.  This singular approach has resulted in a diverse portfolio 

which includes spectacular international projects such as Guangming Central Park in Shenzhen (China), 

the Red Bowl Installation at Maladrerie Saint-Lazare in Beauvais (France), and the Jardin des Hespérides 

in Métis-sur-Mer (Québec, Canada).  PLACE studio enjoys a reputation for advancing rigorously 

conceived bold ideas and sensibly executing contemporary design expressions of sustained success. 

Their recent hallmark commissions including Edith Green Wendell Wyatt Federal Office Building and the 

UO Hatfield-Dowlin Complex in Oregon (USA) and the US Embassy in Vientiane (Laos) generate 

accolades worldwide.  
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d. swarovski tourism services gmbh 
Whether as a source of artistic inspiration, a communication platform, or the key to an imaginary world, d. 
swarovski tourism services gmbh succeeds in using extensive communication strategies to unite tourism, 
retail, and culture, constantly presenting crystal in new contexts, and therefore increasing the success of 
the Swarovski brand. With innovative concepts of communication, d. swarovski tourism services gmbh — 
a fully owned subsidiary of D. Swarovski KG — adds essential image building and successful marketing 
to the Swarovski brand. Under the direction of MD Stefan Isser, around 280 staff members commit 
themselves every day to the development of strategies that make crystal and all its facets desirable and 
tangible for everybody. Imagination and courage make d. swarovski tourism services gmbh a leader in 
innovation and marketing in the “tourism-oriented marketing” segment – creating moments of wonder and 
sparkling shopping experiences. 
 
With Swarovski Crystal Worlds in Wattens, d. swarovski tourism services gmbh operates a tourist 
attraction that extends way beyond the borders of Austria. Through the successful combination of 
entertainment and culture, Swarovski Crystal Worlds in Wattens has advanced to become a center of 
active communication. As an exclusive venue for events, concerts, and cultural occasions, a forum for 
contemporary art, a sparkling shopping landscape, and a mysterious fantasy world, it has developed a 
unique appeal and, with its over 11 million visitors, counts as one of the most visited tourist attractions in 
Austria.  
 
As well as the entire Swarovski product range, Swarovski Innsbruck offers an exciting link between 
historic and forward-thinking. Housed in one of the oldest buildings in Innsbruck’s old town that surrounds 
the Goldenes Dachl (Golden Roof), Swarovski Innsbruck is the new center of crystalline experience in the 
Tyrolean capital, and brings together the elements of amazement and shopping. 
The innovative combination of shop floor and artistic displays can also been found at Swarovski Wien on 
Kaerntner Straße 24. Following designs by Tyrolean architects Hanno Schlögl and Daniel Süß, a third 
and unmistakable location of amazement and shopping has been created, inviting visitors to experience 
dreamlike encounters. 
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Swarovski 
Swarovski delivers a diverse portfolio of unmatched quality, craftsmanship, and creativity that goes 
beyond the manufacturing of crystal. Founded in 1895 in Austria, Swarovski designs, manufactures, and 
markets high-quality crystals, genuine gemstones and created stones, and finished products such as 
jewelry, accessories, and lighting. In addition, Swarovski Crystal Worlds was established as a unique 
venue dedicated to showcasing artistic interpretations of crystal. Swarovski Entertainment collaborates 
with established industry partners and exceptional talent to produce international feature films, while the 
Swarovski Foundation supports creativity and culture, promotes wellbeing, and conserves natural 
resources. Now run by the fifth generation of family members, Swarovski Crystal Business has a global 
reach with over 2,350 stores in around 170 countries, more than 25,000 employees, and revenue of 
about 2.4 billion euros in 2012. Together with its sister companies Swarovski Optik (optical devices) and 
Tyrolit (abrasives), Swarovski Crystal Business forms the Swarovski Group. In 2012, the Group generated 
revenue of about 3.1 billion euros and employed more than 30,000 people. 
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PR Manager 

d. swarovski tourism services gmbh 
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Email: marion.plattner@swarovki.com 

 

For further information, please visit our website 

www.kristallwelten.com/press  
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